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Catch Up

FOR the Director of Elders Real
Estate in Ballina there is nothing like
buying local.

In fact Glenn Mills can't think of
anything more rewarding than
supporting local businesses.

“I like to buy local,” Mr Mills said.
“We could have gone through the
Elders catalogue but the personal
contact Coachcap offers is great.”

The real estate giant of the Northern
Rivers has joined forces with Coach-
cap to offer their clients new and
improved promotional gift
packs.

The packs include a cooler and cap
with Elders throwing in a bottle of
wine to help their clients enjoy their
new house in style.

"Our clients love the packs,” he said.
“Their favourite product is the cooler
and they're really impressed with the
hats.”

Glenn and his brother lan own six
Elders franchises up and down the
east coast.

Named the Northern Rivers Gold
Coast Real Estate Group, the brothers
oversee the management of the
Ballina, Coolangatta/Tweed Heads,
Palm  Beach, Mermaid Beach,
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Partnership: Coachcap CEO Glenn Lewis with Elders Ballina Director Glenn Mills

Burleigh Heads Commericial and
Broadbeach offices.

It's all in the family too with lan’s
children heading up an office and
Glenn’s son Nathan already walk-
ing in his fathers

“Elders really is a family environ-
ment,” Glenn said.

“It started off as a family busi-
ness and hopefully my kids will

footsteps.

be here full time too one day.”
But for now Glenn is sticking to
teaching Nathan all he knows,
especially about buying local.
“Coachcap has been very helpful
and you offer very exceptional
products.”
“We would absolutely come back
anytime for anything else we
need.”

® apparel -
corporate, work, sports
# cricket specialists

Please direct all “Catch Up’
promotional inquiries to:
Melissa Lewis

Email: sales@coachcap.com.au
quote “The Coachcap Catch Up’ in

the subject title




Sport and Leisure Wear

DNC have added a new edition
to their ever expansive product
catalogue by introducing their
one of a kind Sports and Leisure
Wear line.

Best known for their durable
and comfortable workwear line,
DNC have taken the next step in
dominating the clothing world
where they already service the
industrial, safety, hospitality,
government, corporate  and
promotional industries.

Each DNC garment is

The Sports and Lesiure Wear
line is no different - you can
really  feel  the quality.

The range spans from singlets
and tank tops to tees and polos.

It includes polar fleece tops
and vests as well as casual every
day wear such as jeans and
cargo pants.

The whole family is looked
after with adults and children’s
track suits tailored to fight the
winter blues.

For more information on this

designed, manufactured and and any other DNC product line

tested to the highest standards to ~ visit our website or call our

ensure  durability, comfort, office on (02) 6681 4355.

colourfastness and shrinkage. www.coachcap.com.au
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Coachcap now does. ..
Promotional Umbrellas!

With four brilliant stock styles and a unique
fibreglass windsale frame, we're sure you’ll love

this new range of promotional umbrellas as
much as us! For more information check out
www.coachcap.com.au and follow the links to
Legend Headwear or call us for ways to help
you make this product part of your business’
promotional line.




